QUOTATION

Quotation Number/JRME: PF-PER-20231116 Vendor Code/ IS : Date/EINA: 2024/2/2
Client/W75 Chient Contact/MEA:  Johnny Yuan Agency/ZH Agercy cmmﬁ_g Sky wu
Pierre Fabre Laboratories Phone Number/ii%: 18621815116 Shanghai Achieve-Tech Marketing Management Co,, Ltd Phaone Number/@iE: 15821822015
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Sub-total/isit: 33,500.00
Total/&it: 33,500.00
Tax 6% (VAT 6%)/8: 2,010.00]
Grand Total/@if: 35,510.00
|Remark/&&i*:
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Quotation valid until MENWHME: 20247472

Payment mode/{J77e0 : L5

Terms and conditions/fRifS&dR:

1. The contractual liability of Agency shall be limited to a maximum amount equal to the total net price paid by the Client as defined in this Quotation.
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2. This Quotation shall have legal binding effect upon both Agency and Cient starting from the date of Agency's receipt of a copy of this Quotation dated, signed and chopped by the Client within the validity
term of the Quotation as defined above,
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3. This Quotation is issued in two (2) copies, one for each party.
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4. Intellectual Property Right/SHRF=#Z:

4.1 Agency declares that it has the legitimate right to use the intellectual property for the service (if any). If the service requires the use of a third person’ s intellectual property and/or portrait, where the prior
consent of the Client has to be obtained or such property or portrait is used under the design and/or instructions of the Client, the royalty fee shall be borne by the Client; the Client shall also be responsible to
compensate for the third-party infringement thus incurred and/or losses thus suffered by Agency.
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The use limit and time limit of the advertising products shall be subject to the agreement between the Parties. In addition to the above, if any third party claims that the service provided by Agency infring
upon its intellectual property right, Agency shall provide its assistance in resolving such daim and shall compensate for the direct losses thus suffered by the Client.
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14.2 The Client agrees that Agency will remain the owner of Agency’ s project existing before the signature of this Contract, as well as the owner of the projects created and/or improved by Agency during its
performance of the service. After the Client makes the full due payment, Agency will grant the Client with a non-exclusive license to use such projects (on the products/projects) in mainland China, including
the right to sub-license the use of the same projects within the limits of this provision,
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Pierre Fabre Laboratories
BUREATE
Agreement: Signature + Company stamp/fisi: SF+O808

Date/EH: Date/HN:

Altavia (Beijing ) Advertising Co, Ltd Shanghai BranchRoom 220, The Point Jingan, 555 Anyuan Road, Jingan District, Shanghai 200040 i/ %555 2205 Tel:(+8610) 62301100
€1 - Intemal use



